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Social Marketing Benchmark Criteria

1. Behavior

2. Customer 
Orientation

3. Theory

4. Insight

5. Exchange

6. Competition

7. Segmentation

8. Methods Mix

To read more, visit: https://www.thensmc.com/sites/default/files/benchmark-criteria-090910.pdfFoo
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Tour of FIVE New Free Resources!
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1.
https://www.foodhero.org/cultural-toolkits
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Where Healthy Food Is Fun, 

Fast, Tasty and Fits Your 

Budget

2.

Please see video at:
https://foodhero.org/oregon-harvest-schools-latinx
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foodhero.org/ingredients
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foodhero.org/carrots

Please see Oregon Harvest for Schools – Carrots
https://foodhero.org/oregon-harvest-schools-carrots
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3.
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OREGON STATE UNIVERSITY

Foo
d H

ero



OREGON STATE UNIVERSITY

Foo
d H

ero



foodhero.org/growthis
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OREGON STATE UNIVERSITYfoodhero.org/microgreens
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Explore Oregon Bees!

OREGON STATE UNIVERSITY 18

4.

2022
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OREGON STATE UNIVERSITY 20

5.
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https://youtu.be/dK0xpxRMV_8

Please see video at:
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Lauren Tobey, MS, RD

Food Hero Campaign Coordinator

Associate Professor of Practice

Food.Hero@oregonstate.edu

Foo
d H

ero




