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Presentation Notes
 
Good Morning, thank you for allowing me to talk about the DHS Blue Campaign against human trafficking.  
 
We  have learned from our outreach efforts to EMS and others in the medical community is that we need to do more to build awareness of human trafficking.
we’ve greatly enhanced our outreach to medical first responders, including emergency medical services.  
 
This morning I will give you a quick overview of the Blue Campaign and some of DHS’s efforts to combat human trafficking.
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Overview

e What is Human Trafficking?

e Scope of the Problem

e DHS Response
— Blue Campaign
e Classic Presentation of |

 What can EMS do to hel
Campaign?

« Resources

‘rafficking Victims
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What is human trafficking, and why is it relevant to the EMS community?  

Human trafficking is when one person exploits another through force, fraud, or coercion for labor or commercial sex.  
This compelled service can be described using a number of different terms: involuntary servitude, slavery, debt bondage, and forced labor – to name just a few.
 The various types of compelled service sometimes overlap, and the distinctions between them  may blur.  (CLICK)
 The unifying element is that they are all forms of slavery, involving ownership and exploitation.  
 It is important to distinguish human trafficking from smuggling (CLICK) – the two are often confused.  
 Smuggling differs from trafficking because  smuggling is voluntary, not forced.  
 Smuggling is not a form of slavery, unlike domestic servitude, forced labor, debt bondage, or the other types of compelled service shown here.  
 A person who is smuggled acts on his or her own free will.  

What is the role of the EMS community?  
 Properly trained EMS officials might notice indicators of human trafficking when they enter homes or businesses.  
 EMS could play an important role in saving victims lives by reporting their suspicions to ICE or to local law enforcement.  
 Trained Federal and local agents research tips, and, when appropriate, intervene to rescue human trafficking victims and get them the medical and legal attention they need.  



Scope

12.3 million worldwide

56% are women

More people are trafficked for forced labor than for
commercial sex

$32 billion annual trade

More people are enslaved today than ever before
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The scope of human trafficking 

According to current estimates,  there are approximately 12.3 million victims of human trafficking worldwide.  

Just slightly more than half of the victims – 56% - are women.  

More people are trafficked for forced labor than for commercial sex. 

The profit from human trafficking is approximately $32 billion per year.  According to current UNODC estimates, that makes human trafficking the second most profitable form of transnational crime after drug trafficking.  It is more profitable than weapons trafficking.  

There are more people enslaved today than ever before. 
 
The percentage of the world’s enslaved population has declined since ancient times, but the absolute number of slaves is higher.  
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DHS Response

- “With the Blue Campaign, we seek to
shine a light on a crime that thrives in
« the shadows, bring traffickers to
justice, and assist victims in
- communities across the nation.”

Secretary Napolitano
July 22, 2010
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DHS is combating human trafficking through the Blue Campaign.  

The Blue Campaign is a coordinated approach to prevent and respond to human trafficking wherever it is encountered in the course of DHS activity: 
 In foreign countries;
 On the high seas;
 At and between ports of entry;
 In airports and onboard aircraft;
 During domestic enforcement operations;
 In disaster areas; and
 At immigration offices throughout the United States.

Through the Blue Campaign, the DHS components responsible for these areas (primarily ICE, CBP and USCIS; but also TSA, USCG, and FEMA) coordinate resources and combine expertise to ensure an effective one-DHS approach to combat this complex, hidden crime.  
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The name “Blue Campaign” comes from: 
 The Blue Heart (UN Office on Drugs and Crime) (CLICK) 
 The Blue Blindfold (UK Human Trafficking Center) (CLICK) 
 The thin blue line of law enforcement (CLICK) 

Our DHS approach to combating human trafficking is truly intergovernmental and multi-sector, which is why we selected a campaign name to combine all of these symbols:  The Blue Campaign (CLICK) 
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The numerous initiatives that comprise the Blue Campaign are organized around the “3 Ps” of the Federal legislation that governs human trafficking, the Trafficking Victims Protection Act.

Those “3 Ps” are prevention, protection, and prosecution.  

DHS prevents human trafficking through effective public outreach and education; protects the victims of human trafficking through a coordinated, victim-centered approach; and contributes to human trafficking prosecutions through successful law enforcement investigations.  


Classic presentations found in trafficking
victims:

Bruises in various stages of healing caused by physical
abuse

Scars, mutilations, or infections due to improper medical
care

Urinary difficulties, pelvic pain, pregnancy, or rectal
trauma caused from working Iin the sex industry

Chronic back, hearing, cardiovascular, or respiratory
problems as a result of forced manual labor in unsafe
conditions



Classic presentations found in trafficking
victims continued:

* Poor eyesight and/or eye problems due to dimly lit work
sites

« Malnourishment and/or serious dental problems

« Disorientation, confusion, phobias, or panic attacks
caused by daily mental abuse, torture, and culture shock



ook for these indicators:

 |s the patient accompanied by another person
who seems controlling?

« Does person accompanying the patient insist on
giving information/talking?

e Does the patient have trouble communicating
due to language/cultural barrier?

« Are the patient’s identification documents (e.g.
passport, drivers license) being held or
controlled by someone else?



ook for these indicators:

* Does the patient appear submissive or fearful?

 |s the patient inadequately dressed for the
situation/work they do?

* Are there security measures designed to keep
the patient on the premises?

* Does the patient live in a degraded, unsuitable
nlace/share sleeping quarters?

 |s the patient suffering from classical
presentations found in trafficking victims?




Discussion:
How Can EMS Become
More Involved with the

Blue Campaign?



Resources

« www.dhs.gov/humantrafficking
 BlueCampaigh@dhs.gov
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For more information, visit our website or email the Blue Campaign.  


I believe EMS could play an important role in identifying victims and getting them to safety, and I look forward to working together to build out that role.   

Thank you for your time and for your interest.  
Questions?   
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